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A Liverpool Case Study

A Transforming City Tourism Model

A Key Element in City Development Strategy
A Creating Special Welcome Programme

A Outcomes

A Implications for Salzkammergut



AProgramme
APeople
APlace

Skgt2024: AThelnclave
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ALongterm, sustainable tourism
ANew cultural geography
ACulture = New Salt
ACovidRecovery
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Incredible

journey

A2nd City of the Empire

ABirthplace of the Beatles

AWorld Heritage site

AWorld Capital of pop

A Obijective 1 region

AEuropean Capital of Culture 2008
APlatform for spectacular renaissance













Ambitions and
Aspirations

A World class programme of artistic events
A Something of interest for everyone

A Reposition the city

A Challenge negative perceptions

A Involve as many people as possible

A Contribute to the City's regeneration

A Sustainability




Economic
Benefits



